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KEEFEMZHEMASRNA FHNE, FEaRBNEFRMAEYAG, iEikaiFEss8r itk (GSSI) Global Sustainable
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I strongly agree

products

When it comes to consuming
single-use materials, my concern
over health and safety outweigh
my sense of environmental
responsibility

| intentionally buy items with eco-
friendly packaging or less
packaging

| choose products with a
traceable and transparent origin

| am including more plant based
foods as part of my diet due to
sustainability principles

| buy from companies that are
conscious and supportive of
protecting the environment

| am buying more
biodegradable/eco-friendly

When shopping for products |
check the labelling/ packaging for
sustainability certification(s)
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--*3&j&: Boston Consulting Group
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Q: Relative to 6 months ago and considering all else as equal, are you now more inclined to buy from foreign or domestic 8 - i = e
brands? & Macte e
BAFRIRREI MR, E Y "
| am much more inclined to buy from foreign brands m _E_:” e
BREMEEI MRS, i
| am more inclined to buy from foreign brands m E $
—— =
et e vz et i o I :
| am indifferent as to whether the brand is domestic or forelgn 40% g
c -
HeER{i[e E N o, :
I am more inclined to buy from domeshc brands m &

Fo| FES (im0 i) N ER R, :
| am much more inclined to buy from domestic brands m 1+ T T T T
1 2 3 4 5
Source: PwC's 2021 Global Consumer Insights Survey NICHE M katARE MASS
SeE*Pwe survey Dec 2021 e
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